





ORO VALLEY MARKETPLACE

Contact: Stacy Pearson FOR IMMEDIATE RELEASE
(602) 577-6888 or spearson@roseandallynpr.com Sept. 9, 2009

VESTAR DEVELOPMENT CO. DELIVERS FIRST LEED®
CERTIFIED RETAIL DEVELOPMENT PROJECT IN ARIZONA

ORO VALLEY, ARIZ. SEPT. 9, 2009 - For the first time in Arizona history, a major
retail project is delivering green — and more than just greenbacks -- for the state.

Vestar Development Co.’s Oro Valley Marketplace has earned Silver Leadership in
Energy and Environmental Design (LEED®) certification from the U.S. Green Building
Council, marking the first retail project in the state to earn the designation, and one of the
first in the Southwest.

MEDIA: INSTALLATION CEREMONY FOR THE LEED CERTIFICATION
PLAQUE WILL TAKE PLACE ON SEPT 15 AT 2P.M. YOU’RE INVITED TO
ATTEND.

“Vestar is proud of its corporate commitment to creating projects that have a positive
impact on the surrounding community,” said Vestar Executive Vice President David
Larcher. “Oro Valley Marketplace is a wonderful example of our 20-year commitment to
responsible development. And with advancements in green building materials and the
availability for retail applications, we anticipate more environmental achievements within
our projects.”

This national recognition is a marquee success of Vestar’s GreenStar initiative, one of the
largest and most aggressive environmental commitments from any of the United States’
major retail developers. GreenStar was the Southwest’s first large-scale commitment to
sustainable shopping center building techniques, with the goal to achieve certification for
the company’s new development projects and one that has garnered national attention.

“With an owner committed to doing the right thing and a cooperative design and
construction team, we were able to put together a green design, construction and
operations plan that represents a model for future retail development in Arizona,” said
Jerry Yudelson, Principal of Yudelson Associates. “This project exemplifies what you
can do with land use, water efficiency, energy efficiency, materials choices, leasing
guidelines and operating practices, to achieve green development goals.”

LEED is the nationally accepted benchmark for the design, construction and operation of
high-performance green buildings granted by the US Green Building Council. LEED
certification provides independent, third-party verification that a building project is



environmentally responsible, sustainable, and able to provide a healthy place to live and
work.

“The strength of USGBC has always been the collective strength of our leaders in the
building industry,” said Rick Fedrizzi, President, CEO & Founding Chair, U.S. Green
Building Council. “Given the extraordinary importance of climate protection and the
central role of the building industry in that effort, Vestar Development demonstrates their
leadership through their LEED certification of Oro Valley Marketplace.”

In addition to the LEED certification, Oro Valley Marketplace is the largest
environmental restoration project in Oro Valley history, and today, the riparian area is a
mecca for hikers, bikers, horses, shoppers and of course, birds. It opened in October
2008.

“As exemplified by this project, the benefits from Oro Valley Marketplace extend far
beyond the convenience and revenue brought to the town,” said Vestar Senior Project
Manager David Malin. “We are delighted to serve as a statewide model for
environmental sustainability.”

About Oro Valley Marketplace

A Vestar Development property, Oro Valley Marketplace opened in October 2008. One
of the leading privately held real estate companies in the western United States, Vestar
specializes in the development of open-air retail centers and the management of retail,
office and industrial properties. Vestar builds and manages entertainment-retail
complexes, power and “lifestyle” centers, and neighborhood centers of varying size and
scale that serve as community shopping destinations with a unique sense of place. Since
its inception in 1977, Vestar has earned a reputation for integrity and responsibility in the
fields of commercial development and property management.

For more information, visit www.vestar.com and www.orovalleymarketplace.com.

About the U.S. Green Building Council

The U.S. Green Building Council is a nonprofit membership organization whose vision is
a sustainable built environment within a generation. Its membership includes
corporations, builders, universities, government agencies, and other nonprofit
organizations. Since UGSBC’s founding in 1993, the Council has grown to more than
17,000 member companies and organizations, a comprehensive family of LEED® green
building rating systems, an expansive educational offering, the industry’s popular
Greenbuild International Conference and Expo (www.greenbuildexpo.org), and a
network of 78 local chapters, affiliates, and organizing groups. For more information,
visit www.usgbc.org.

About LEED®

The LEED® (Leadership in Energy and Environmental Design) Green Building Rating
System™ is a feature-oriented rating system that awards buildings points for satisfying
specified green building criteria. The six major environmental categories of review



include: Sustainable Sites, Water Efficiency, Energy and Atmosphere, Materials and
Resources, Indoor Environmental Quality and Innovation and Design. Certified, Silver,
Gold, and Platinum levels of LEED green building certification are awarded based on the
total number of points earned within each LEED category. LEED can be applied to all
building types including new construction, commercial interiors, core & shell
developments, existing buildings, homes, neighborhood developments, schools and retail
facilities. LEED for Healthcare is currently under development and is expected to be
released in early 2008. Incentives for LEED are available at the state and local level and
LEED has also been adopted nationwide by federal agencies, state and local
governments, and interested private companies. For more information, visit
www.usgbc.org/LEED.

For media information, contact Stacy Pearson at 602 577 6888 or
spearson@roseandallynpr.com.
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Demographic Profile

1990 - 2000 Census, 2007 Estimates & 2012 Projections STRAT EG IC

Calculated using TAS Retrieval

RETAIL GROUP

Oct 28, 2008 Latitude: 32.42683 Longitude: -110.935009

E Tangerine Rd & N Oracle Rd

3.00 Mile Radius 5.00 Mile Radius 7.00 Mile Radius

AZ
Q4 2007 Estimated Population 15,022 42,888 75,388

- 2012 Projected Population 18,111 50,662 87,383

.g 2000 Census Population 11,298 33,496 61,814

c—; 1990 Census Population 2,857 11,773 30,810

Q.

g Historical Annual Growth 1990 to 2000 14.7% 11.0% 7.2%
Estimated Annual Growth 2000 to 2007 3.7% 3.2% 2.6%
Projected Annual Growth 2007 to 2012 3.8% 3.4% 3.0%
Q4 2007 Estimated Households 6,266 17,475 30,864
2012 Projected Households 7,599 20,707 35,901

3 2000 Census Households 4,662 13,566 25,162

E 1990 Census Households 1,109 4,581 12,016

©

9 Historical Annual Growth 1990 to 2000 15.4% 11.5% 7.7%

£ Estimated Annual Growth 2000 to 2007 3.9% 3.3% 2.7%
Projected Annual Growth 2007 to 2012 3.9% 3.5% 3.1%
Persons per Household 2.38 2.44 2.42
Population 0 to 4 Years 5.5% 5.8% 5.8%
Population 5 to 13 Years 9.3% 9.6% 9.2%
Population 14 to 21 Years 10.0% 11.1% 10.9%
Population 22 to 29 Years 5.3% 6.5% 7.2%

=y Population 30 to 44 Years 12.6% 13.4% 13.4%

< | Population 45 to 59 Years 20.7% 22.0% 22.4%
Population 60 to 74 Years 21.2% 18.9% 18.9%
Population 75 Years Plus 15.5% 12.7% 12.2%
Median Age 48.4 46.0 46.0

S Male Population 7,229 20,734 36,268

c

8 Female Population 7,793 22,154 39,120
HH Income $500,000 or more 0.3% 0.3% 0.3%
HH Income $250,000 to $499,999 3.4% 2.9% 3.1%
HH Income $200,000 to $249,999 2.5% 2.1% 2.2%
HH Income $175,000 to $199,999 2.5% 2.3% 2.2%
HH Income $150,000 to $174,999 4.2% 3.8% 3.7%
HH Income $100,000 to 149,999 20.2% 18.9% 17.5%

g HH Income $75,000 to 99,999 19.2% 18.2% 17.4%

9 HH Income $50,000 to 74,999 21.5% 22.2% 22.0%

£ HH Income $35,000 to 49,999 10.8% 12.2% 12.8%
HH Income $25,000 to 34,999 7.3% 7.6% 8.2%
HH Income $15,000 to 24,999 4.4% 5.2% 5.7%
HH Income $0 to 14,999 3.7% 4.3% 4.9%
Average Household Income $94,790 $89,172 $88,549
Median Household Income $77,513 $73,180 $70,932
Per Capita Income $39,833 $36,593 $36,545
Workplace Establishments 396 876 1,626
Workplace Employees (FTE) 5,059 11,066 19,579

©2006, Trade Area Systems 1of3 Demographic Source: Synergos Technologies Inc Austin TX
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Demographic Profile

1990 - 2000 Census, 2007 Estimates & 2012 Projections
Calculated using TAS Retrieval

Oct 28, 2008

E Tangerine Rd & N Oracle Rd

AZ

Q4 2007 Estimated Population
White
Black or African American
Asian
Other Races

Race

2007 Hispanic Population

2007 Hispanic Population Percent
2000 Hispanic Population Percent
1990 Hispanic Population Percent

Hispanic

Adult Population (25 Years or Older)
Elementary (0 to 8)
Some High School (9 to 11)
High School Graduate (12)
Some College (13 to 16)
Associates Degree Only
Bachelors Degree Only
Graduate Degree

Education
(Age 25+)

Total Housing Units
Owner Occupied Percent
Renter Occupied Percent
Vacant Housing Percent

Housing

Homes Built 1990 to 2000
Homes Built 1980 to 1989
Homes Built 1970 to 1979
Homes Built 1960 to 1969
Homes Built 1950 to 1959
Homes Built 1940 to 1949
Homes Built Before 1939

Homes Built
By Year

Property Value $1,000,000 or more
Property Value $750,000 to $999,999
Property Value $500,000 to $749,999
Property Value $400,000 to $499,999
Property Value $300,000, to $399,999
Property Value $200,000 to $299,999
Property Value $150,000 to $199,999
Property Value $100,000 to $149,999
Property Value $60,000 to $99,999
Property Value $40,000 to $59,999
Property Value $0 to $39,999

~
3
o 2
5 a
= >
® o
> o
o O
£ =
S 2
Tz
)

Median Property Value
2000 Median Rent

3.00 Mile Radius

15,022
92.8%
1.2%
2.2%
3.8%

1,163
7.7%
7.0%
8.4%

10,963
0.7%
3.9%

17.6%

28.1%
7.1%

25.8%

16.8%

6,744
77.0%
15.9%

7.1%

75.9%
16.9%
4.9%
1.6%
0.3%
0.2%
0.3%

1.4%
3.0%
13.6%
19.0%
34.9%
23.7%
2.6%
1.2%
0.4%
0.0%
0.2%

$362,774
$845

Latitude: 32.42683

5.00 Mile Radius

42,888
91.6%
1.2%
2.2%
4.9%

4,282
10.0%
9.3%
9.6%

30,332
1.2%
4.1%
18.2%
28.7%

7.0%
24.8%
16.0%

18,710
74.8%
18.6%

6.6%

66.9%
19.4%
9.8%
2.4%
1.1%
0.2%
0.3%

1.2%
2.5%
13.7%
17.0%
31.2%
25.2%
5.6%
2.2%
0.8%
0.2%
0.4%

$349,818
$755

STRATEGIC

RETAIL GROUP

Longitude: -110.935009

7.00 Mile Radius

75,388
91.1%
1.2%
2.1%
5.5%

8,405
11.1%
9.9%
9.2%

53,557
1.6%
4.5%
18.8%
27.2%

7.1%
24.3%
16.4%

32,762
74.6%
19.6%

5.8%

53.6%
22.7%
16.6%
4.4%
2.2%
0.3%
0.3%

2.1%
3.1%
12.5%
14.3%
29.3%
27.2%
6.7%
2.6%
0.9%
0.4%
0.8%

$338,910
$757

©2006, Trade Area Systems
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Demographic Profile
1990 - 2000 Census, 2007 Estimates & 2012 Projections STRAT EG IC

Calculated using TAS Retrieval FETRR S

Oct 28, 2008 Latitude: 32.42683  Longitude: -110.935009

E Tangerine Rd & N Oracle Rd

3.00 Mile Radius 5.00 Mile Radius 7.00 Mile Radius
JAVA

Employed Civilian Population 16+ by Occupation 5,804 18,202 33,107
Managerial/Executive 24.2% 20.9% 18.7%

= Professional Specialty 26.6% 27.9% 29.0%

9 Healthcare Support 0.8% 1.4% 1.4%

g Sales 12.2% 13.2% 13.0%

c i Office & Administrative Support 13.5% 12.8% 12.6%
2 = Protective Service 3.2% 3.0% 3.1%
S § Food Preperation 3.6% 4.0% 4.1%
§ O Building Maintenance & Cleaning 1.9% 1.8% 2.0%
o3 Personal Care 2.3% 2.6% 2.5%
E Farming, Fishing, & Forestry 0.2% 0.1% 0.2%

g' Construction 4.8% 5.8% 6.7%

w Production & Transportation 6.6% 6.5% 6.7%
Percent White Collar Workers 77.4% 76.1% 74.8%

Percent Blue Collar Workers 22.6% 23.9% 25.2%

Drive to Work Alone 82.6% 81.2% 80.6%

S Drive to Work Carpool 9.3% 10.1% 10.4%
B x Travel to Work by Public Transportation 0.6% 0.9% 1.0%
‘g § Drive to Work on Motorcycle 0.3% 0.3% 0.3%
2% Drive to Work on Bicycle 0.0% 0.0% 0.0%
Bl  \Valked to Work 0.7% 0.9% 0.8%
= Other Means 1.1% 0.9% 0.9%
Work at Home 5.4% 5.7% 6.0%

Travel to Work in Less than 5 Minutes 0.7% 1.1% 0.9%

Travel to Work in 5 to 9 Minutes 5.5% 6.4% 7.1%

o Travel to Work in 10 to 14 Minutes 7.9% 8.9% 9.7%
_E g Travel to Work in 15 to 19 Minutes 7.2% 9.0% 10.1%
T = Travel to Work in 20 to 29 Minutes 21.2% 19.0% 21.9%
E S Travel to Work in 30 to 44 Minutes 34.3% 34.1% 32.0%
= Travel to Work in 45 to 59 Minutes 18.3% 15.8% 12.8%
Travel to Work in 60 Minutes or more 4.8% 5.7% 5.5%

Average Travel Time to Work 29.9 29.1 27.6

©2006, Trade Area Systems 30f3 Demographic Source: Synergos Technologies Inc Austin TX
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